
the ocean dunes
King island trio of
Graeme Grant,
Bernie McMahon
and Peter dawson,
had their public
meeting audience
enraptured as they
shared their vision
for the golf course’s

future.
Central to the evening

was the investment com-

ponent.

Mr Dawson said the

public meeting was an

opportunity for King Is-

landers to shape and

share in their vision of a

world class golf course.

“Ocean Dunes is

looking for 15 investment

opportunities of

$400,000 each,” said

Peter Dawson.

“We have five blocks

of $400,000 invested to

date and with the princi-

pal investors this totals

$3 million.

“Each block of

$400,000 represents a

4% ownership of all

Ocean Dunes assets on a

unit trust basis with an

estimated 14% return.

We need eight to start

construction on the golf

course. We are working

on a tight timeframe,

planning on having the in-

vestment in by 30 June

and the clubhouse fin-

ished by November

2014.

“When Ocean Dunes

is operational, we plan to

employ around 12 peo-

ple, with our focus on full

time employees to foster

a family approach.

“And we’re selling

King Island as a destina-

tion, with everything the

island has to offer, from

pheasants to friendliness,

we want golfers to bring

their partners and stay.

“We have

unashamedly modelled

Ocean Dunes on Barn-

boogle and share infor-

mation with them. We

are budgeting on attract-

ing 8,000 people per year

and Barnboogle began

with 12,000, they’re now

getting 20,000 people per

year.

“A conservative esti-

mate we have used is

8,000 people spending

$150 per day means a
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Passenger & Freight Flights

every Day!
Ph  6462 1000  Currie

Ph  9580 3777   Melbourne

www.kingislandair.com.au
Or call in at our Edward Street office

for friendly  service and advice.

KING ISLAND
AIRLINES

Ocean Dunes King Island representatives

enraptured their public meeting audience as

they shared their vision 

for the golf course’s future.

Left: Peter Dawson (centre) said we’re

selling King Island as a destination, with

everything the island has to offer, from

pheasants to friendliness, we want golfers to

bring their partners and stay.

Michael  Williams    Ph 6462  1155

Mon-Fri    7.30am - 6.30pm

Sat-Sun    8.00am - 5.00pm

Ocean Dunes share vision



possible $22,000 into
the King Island economy
in the first year alone.”

Peter Dawson ex-
plained the new ocean
Dunes logo of flowing
wind blown golden
brown bull kelp and for
the plans of a clubhouse
and restaurant where
everyone will be wel-
come.

“With an unsurpassed
vista, our four star stay
and play clubhouse has
been designed to be sym-
pathetic with the land-
scape and rather than
over capitalise, we are
taking a budget conscious
approach, so it’s deliber-
ately designed to be
added onto to at a later
date,” Mr Dawson said.

Designer and director
of ocean Dunes, Graeme
Grant explained his de-
light at finding the prop-
erty previously known as
‘Cloverlea’.

“Being able to play golf

along 2kms of coastline in
a classic links layout, is
sensational.  It ticks all the
links boxes, ocean, water
supply, dunes and destina-
tion. I’m convinced it will
be a world standard links
course.” 

“I have designed the
fairways wide enough to
accommodate the wind,
which we see as a
strength not a weakness
of King Island.”

Asked about the
TasWind proposal Mr
Grant said he needed to
be diplomatic before
adding, “Wind turbines
make it impossible by di-
minishing the unspoilt vis-
tas.”

Asked what King Is-
land can do to assist
ocean Dunes, Bernie
McMahon answered can-
didly “Don’t change a
thing, be yourselves, it’s
wonderful. We love the is-
land and everything about
it.”

—KICourier

$6.30
SAVe $3.65
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YOUR FRIENDLY

IGA STORE
Main Street Currie  Ph 6462 1244
Specials from the 3rd to the 9th of March 2013  No Rain Checks

Plus LiquorPlus Liquor

Dairy & Frozen Specials

$2.99
SAVe $2.27

$2.90
SAVe  $3.09

$2.90
SAVe $3.09

$1.90
SAVe $1.27

M/Sun Muesli 
Apricot/Almond

650g

Cottees Cordial
Apple/R/Berry

1 litre

Cottees Cordial
Coola
1 litre

Schweppes
traditional

R/Berry 1.25lit

46cper 100g $2.90  per litre$2.90 per litre$1.52 per litre

$1.99
SAVe $1.77

$1.70
SAVe $1.03

$1.70
SAVe $1.59

$3.99
SAVe $2.15

Arnotts Choc
Mont Slice

200g

Spree Liquid
dishwashing

Frangip 750ml

Sorbent tissues
Family

White 275’s

Arnotts 
Assorted

Creams 500g

$1.00 per 100g 23c per 100ml62c per 100 sheets80c per 100g

$6.50
SAVe $2.02

$7.99
SAVe $2.60

$4.50
SAVe $2.10

$1.99
SAVe $1.81

Fab Ult/Conc
Powder 1kg

Sunshine

Ribena
Syrup
1 litre

Kelloggs
Corn Flakes

725g

Pedigree
Variety
1.2kg

$6.50 per kg $7.99 per litre62c per 100g17c per 100g

$2.90
SAVe $1.71

$2.50
SAVe $1.59

$1.70
SAVe $1.33

$3.99
SAVe $2.76

SPC Peaches
Jelly org/Rasp

4 x 120g

Gravox Can
traditional

120g

Rosella tomato
Sauce
600ml

Capilano honey
Squeeze 375g

Clear

$6.04 per kg 21c per 10g28c per 100ml$1.06  per 100g

$3.49
SAVe $1.96

$5.49
SAVe $2.17

$4.39
SAVe $2.04

$12.49
SAVe $2.82

Flora Spread
original

500g

B/eye Beans
Sliced
1kg

Birds eye
Potato Gems

o/Fry 1kg

devondale
tasty Cheese

1kg

70c per 100g $5.49 per kg$4.39 per kg$12.49  per kg

Come & See Our Range of FURNITURE

From 5th to 11th March

Fruit & Veg Specials From 5th to 8th March

$1.99
SAVe 56c

$5.25
SAVe 95c

$6.30
SAVe $3.65

Continental
Cucumbers

each

Green 
Grapes
per kg

$1.99  each $5.25 per kg$6.30 per kg

✍ LetteR to the editoR

Lion write
down best news

Red
Grapes
per kg

$6.30 per kg

Black
Grapes
per kg

King Island’s 5th Annual

Long Table Festival
Fri 22nd – Sun 24th March

Join us for

Farm and Cultural Tours

Kitchen Sessions

Long Table Feast
$150 per person

$85 locals
Tickets at 

Currie
Newsagency

Contact:
Cynthia Daniel 0429 921 662
John Bridgewater 0419 420 077

See list of events at
www.kingislandlongtable.blogspot.com
Email: longtablefestival@gmail.com

Ocean Dunes share vision

Letter to the Editor
We have seen a lot

about the wind farms
over the past few week,
but to me, “the answers
my friend is blow’in in the
wind” to quote Bob
Dylan.

The community
doesn’t seem to have
picked up on the state-
ments from Lion Dairy
and Drinks and the re-
sponse from Troy Smith,
on behalf of the King Is-
land Dairy Farmers Col-
lective Bargaining Group
(refer KICourier 13 and
20 February editions).

For me the best news
is the write down on the
National Food purchase
price by $2.2 billion since
2008. In my eyes, the sale
price of the King Island
Dairy product name has
been overvalued, since
the State Government
took over from Bill Kirk.

The problem with pay-
ing too much for a
branded product name is
establishing a return on
investment.

Due to our high cost
production environment,
ie: power, shipping etc, the
only way to get a return
on investment is to min-
imise the payment to the
farmer and rely on the
brand name without a
marketing budget.

As a small business
owner on King Island, I
also invested heavily with
contracting equipment to
support the Autumn milk
demand requested under
previous King Island
Dairy management.

I have, like many other
small and medium sized
businesses on King Island,

gone out of our way to
support the local dairy
farmers as they have
struggled to stay afloat.

But I have been burnt
too often to start jumping
for joy at the promise of
better times to come. At
the moment banks own
two large dairy proper-
ties on King Island that
they don’t seem to be
able to find buyers for,
both with irrigation sys-
tems, but with limited or
no milk contracts.

How can existing or
potential dairy farmers
secure funds to expand
or establish, when the
banks have been burnt
and the local capacity to
carry established dairy
farmers has been ex-
hausted?

—GrEG MorrIS, KING

ISLAND

Designer and director of Ocean Dunes,

Graeme Grant said “Being able to play golf

along 2kms of coastline in a classic links lay-

out, is sensational.  It ticks all the links boxes,

ocean, water supply, dunes and destination. 

I’m convinced it will be a 

world standard links course.” 
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